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The University rf Dayton

News Release

UNIVERSITY OF DAYTON MARKETING PROFESSOR
PUBLISHES MANAGEMENT GUIDE FOR EDI USERS
DAYTON, Ohio, March 6, 1990--By the year 2000, management experts
predict that virtually all American businesses will routinely transmit
invoices and purchase orders electronically, signalling a major change 1n
business communication.
Are American businesses ready for this radical change? Margaret A.
Emmelhainz, a University of Dayton assistant professor of marketing, has
just published a non-technical "primer" for industries gearing up for the
changeover. Electronic Data Interchange: A Total Management Guide is a
"practical, comprehensive guide to Electronic Data Interchange (EDI) that
is written for the functional manager faced with implementing EDI,"
according to Emmelhainz, a Springboro resident who has written numerous
articles on EDI--including a Ph.D. dissertation at The Ohio State
University on EDI's impact--and spent 10 years in the purchasing field
before joining the academic ranks.
"Explosive growth of EDI is on the near-term horizon," Emmelhainz
said. "At least in this country, EDI is fast reaching the point where it
will become a requirement to do business."
On the long-term horizon, Emmelhainz sees expanded applications for
the technology, including the ability to send engineering drawings,
specifications and graphics between trading partners and to communicate
item descriptions i~ product catalogues to retailers.
"Electronic Data Interchange: A Total Management Guide is very well
written, easy to read and is faithful to its focus as a guide for the
manager," said William L. Sartoris, associate professor of finance at the
Indiana University School of Business who reviewed the book for EDI Forum,
a national journal in the field. "This book should be mandatory reading
for any manager who is considering using EDI."
The 256-page book is published by Van Nostrad Reinhold in New York.
For information, contact Margaret Emmelhainz at (513) 229-3702.
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